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We share stories about the real Alaska, from the vast Arctic to the   

temperate rainforests of Southeast to the windswept volcanic Aleutian 

Islands. Our articles and essays feature Alaskans from all walks of life, 

wildlife large and small, amazing natural features of the largest state  

in the nation, and more.
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We are the only national enthusiast magazine  

dedicated to exploring life on the Great Land. Alaska  

magazine publishes work by award-winning  

journalists and photographers,  

and our staff knows the state inside and out.
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ALASKA MAGAZINE HAS BEEN SHARING 

authentic Alaska since 1935. Today’s Alaska 

is a vibrant and multifaceted place, and we 

guide readers on adventures large and small 

while they explore life in the Great Land 

through images and stories by award-winning 

photographers and writers.

In 10 annual issues, we reveal tips on how to 

watch wildlife such as bears, moose, eagles, 

wolves, and whales; we offer expert planning 

advice for road trips and backcountry escapes; 

we delve into Alaska’s unique Native cultures 

and introduce people who live in environ-

ments both harsh and beautiful. Readers 

discover remote communities, learn about 

quintessential Alaskan activities—dog mush-

ing, fatbiking, backpacking, hunting, fishing—

across the seasons, travel our pages to glaciers 

and mountains, and sample tidbits on the 

49th state’s unparalleled food and drink.

Each issue is packed with tales of adventure, 

facets from history, in-depth features on peo-

ple, industries, events, wilderness, places to 

see, and complex matters affecting Alaskans 

and those who love it.

Welcome!

Susan Sommer, Editor

John Lunn 
Publisher

Susan Sommer 
Editor

Michelle Theall 
Senior Editor

Steven Merritt 
Art Director

Bjorn Dihle 
Gear Editor

Nick Jans 
Contributing Editor

Magazine staff

  Read more at alaskamagazine.com/about-us

Corrynn  Cochran
Digital Content Editor

Tim Lydon
Assistant Editor



R E A C H

A  SEASON  
OF SOLITUDE

M Y  L OV E  F O R  A L A S K A’ S  W I N T E R

IMAGES & TEXT BY C A R L  J O H N S O N

A Kp6 aurora borealis starts to build and grow over Mount 
Sukakpak in the Brooks Range. While the green was bright and 
visible to the naked eye, I did not see the pinks or blues until 
I viewed the image on the back of my camera. (The Kp-index 
describes the disturbance of Earth’s magnetic field caused by 
solar wind. The scale goes from 0-9; the higher the number, the 
brighter, more colorful, and active the lights.)
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Alaska readers are affluent, passionate, and loyal
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D I S T R I B U T I O N
Alaska has the largest paid circulation outside its own state borders

Alaska has the largest paid circulaon outside it’s own state boarders and is a privately published brand 
with over 85 years of loyal trustworthy readers. Alaska magazine’s consistently strong subscriber 
renewal outperforms other regional and naonal average sales. 

Subscribers, newsstands, select 
h o te l s ,  p ro fes s i o n a l  o ffices , 
physician and salon waing rooms.

Our readers named Alaska magazine the

#1 research resource for
Alaska trip planning!

Alaska magazine is sold on over 525 newsstand locaons 
across the U.S. Our top newsstand locaons are Fred Meyer, 
Barnes & Noble, Sam’s Club, Target, Walmart, airport shops 
and a variety of booksellers and local retailers.

A L A S K A M AG A Z I N E.CO M

90%SUBSCRIBERS  WHO  RESIDE  in  LOWER  48:

Midwest:

Southwest:
Southeast:

West: 36%

17%
14%Northeast:

25%

9%

60%LOYAL SUBSCRIBERS FOR OVER 5 YEARS:

ALASK A EXPOSED

D A W N  O N  D E N A L I P H O T O G R A P H  B Y  M I C H A E L  J O N E S

A bull moose feeds in a pond next to the road in Denali 
National Park while early morning light bathes the namesake 
mountain and other peaks in the Alaska Range. Moose are 
herbivores and eat willow, birch, and aspen leaves and twigs, 
as well as sedges, Equisetum, grasses, and pond weeds. 
alaskastock.com
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A D V E R T I S I N G

Print File Formats

• 

 

We accept PDF, JPEG, TIFF, or EPS files.

• 

 

EPS files from PhotoShop, Illustrator, or Freehandmust be a 

 

high-resolution, CMYK EPS file with layers flattened and fonts 
converted to outlines or paths. Embed all fonts. Include a 1/8" 
bleed on all sides for full page items.

• 

 

All files must be CMYK or grayscale (files with spot, RGB, 

 

pantone, trumatch, or any other colors will be converted in-
house and final color is not guaranteed to match your proof.)

• 
 

PhotoShop files must be 300 dpi for photos
 

(150 line screen) 
 

and 1,200 dpi for line art, saved as EPS or TIFF files only. Images 
with clipping paths must be saved as EPS files (as a general 
rule, we do not enlarge an image more than 133% nor can we 
reduce an image more than 66%. Please be sure your artwork is 
within these specifications.)

•  Density of four-color images is 285%. Black shadow dot 
should not exceed 85%. Preview should be 8 bits/pixels; DCS 
should be OFF (single file only); encoding needs to be Binary.

•   High-resolution (300 dpi) PDF (X-1a) files are also accepted. 

Payment and Terms
• 

 
Non-profit pricing: 10% discount. 10x rate, this rate is non-
commissionable (only available to qualified non-profits).

• 
 

Agency discount: 15% commission to recognized advertising  
 

agencies of record.

•  Ad will bill at the end of the month previous to the issue for  

clients with preapproved credit accounts.

•  Most major credit cards accepted.

SPECIFICATIONS

©2017 JSchroder
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A L A S K A M AG A Z I N E.CO M

Alaska magazine Advertising Rates  (all rates shown are four-color, per insertion)

 1x 3x 6x 10x

Full page*  $5,700  $5,273  $4,988  $4,703

2/3 page  $4,389   4,060  3,840  3,621

1/2 page  3,819  3,533  3,342  3,151

1/3 page  2,850  2,636  2,494  2,351

1/6 page  1,881  1,740  1,646  1,552

* Premium placement: Covers: +10% (when available). Prices available upon request for inserts and BRC. 

Two-Page Spread*  $9,120  $8,436  $7,980  $7,524

Print Advertising Sizes:

Magazine Trim 8"w x 10.5"h

Bleed Size: 8.25 x 10.75

Full page 8"w x 10.5"h

2/3 horizontal 7" x 7.083"

2/3 vertical 4.611" x 9.5"

1/2 horizontal 7" x 4.667"

1/2 vertical 4.611" x 7.083"

1/3 square 4.611" x 4.667"

1/3 vertical 2.22" x 9.5"

 
 

NOTE: All full page-bleed dimensions include a 1/8" bleed  
for trim on all sides. For full page ads that bleed, please  

keep live copy 1/4" away from the trim edge.

Full page 8.25" x 10.75" 

2/3 horizontal 8.25" x 7.708" 

2/3 vertical 5.236" x 10.75" 

1/2 horizontal 8.25" x 5.292" 

 

Directory Advertising Sizes: 

Ad Size 

Triple (3/9 page V) 2.22"w x 9.5"h

Triple (3/9 page H) 7" x 3.055"

Double (2/9 page V) 2.22" x 6.278"

Double (2/9 page H) 4.611" x 3.055"

Standard (1/9 page) 2.22" x 3.055"

Alaska magazine rates are per four-color insertion 

D I S C O V E R  T H E  L A S T  F R O N T I E R
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Alaska Travel Planner 2022

Since 1949, the bible of 
North Country travel!
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Alaska • Yukon • British Columbia • Alberta • Northwest Territories

Mile-By-Mile
Highway Logs
   30 Major Routes

  60 Side Trips

15,000+ Miles 

Large Pull-Out
“Plan-A-Trip” Map
Sponsored by 

PLUS: Access to
our Digital Edition!

100+
MAPS

© Jeremy Talbott

© Valdez Fish Derbies

© Debra Reed
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ORDER TODAY!
• Over 700 pages of mile-by-mile information on traveling through western Canada 
 and Alaska; 15,000+ miles! • More than 100 detailed maps and 700 color photos

•  FREE 21”x 31” ‘Plan-A-Trip’ map, a $5.95 value

• Inclues VIP MEMBERSHIP to access our digital edition on your PC, iOS or Android device

Updated annually, The MILEPOST® features:

Since 1949, the bible of
North Country travel!

74th Edition

Order paperback online at www.themilepost.com or phone 
1-800-726-4707. Also available on Amazon, and at local 

book stores and retail outlets throughout the North.

“Be sure to carry extra fuel, 
several spare tires, and a 
copy of  
 e MILEPOST®, 
the definitive guide for all 

northern roads.”
— Outside Magazine 374 n The MILEPOST® n 2020 www.themilepost.com

Still officially the George Parks Highway, it 
is more commonly referred to as the “Parks” 
Highway. Designated Alaska Route 3, the 
Parks Highway junctions with the Glenn 
Highway (Alaska Route 1) 35 miles from 
Anchorage and leads 327 miles north to Fair-
banks. Together, these highways connect 2 
of Alaska’s largest population centers.

Designated a National Scenic Byway 
in 2009, the George Parks Highway passes 
through some of the grandest scenery that 
Alaska has to offer. Highest summit on the 
Parks Highway is at Broad Pass (see Milepost 
A 195), at approximately 2,400 feet. Motor-
ists can see current weather conditions at 
Broad Pass by checking the website: avcams.
faa.gov for the FAA videocam at Summit 
airport.  The Parks Highway between Mile-
post A 132 and Fairbanks is an Alaska Scenic 
Byway.

The Parks Highway junctions with the 
Denali Highway (Alaska Route 8) at Cantwell 
at Milepost A 210. The entrance to Denali 
National Park is located at Milepost A 237.4 
on the Parks Highway, approximately 27 
miles north of Cantwell and 125 miles south 
of Fairbanks.

On a clear day, Denali Viewpoint South at Milepost A 134.8  
Parks Highway is an ideal place to view Denali. (©Serine Reeves, staff)

Parks Highway

Major Attractions: 

Alaska Veterans Memorial, 
Denali National Park,

Mat-Su Valley

Highest Summit:
Broad Pass 2,400 ft.

T
he Parks Highway was called the 
Anchorage–Fairbanks Highway 
after its completion in 1971, 
then renamed the George Parks 
Highway in July 1975, in honor 
of George A. Parks (1883–1984), 

the territorial governor from 1925 to 1933. 
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Anchorage  237 362 113 42

Denali Park 237  125 153 195

Fairbanks 362 125  278 320
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Wasilla 42 195 320 71
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ConneCts: Anchorage to Fairbanks, AK        
Length: 362 miles   Road Surface: Paved   Season: Open all year

(See maps, pages 375–376)
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Paperback:

$39.95 U.S. 
retail price

2020 n The MILEPOST® n  375 www.themilepost.com
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(map continues next page)
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Parks Highway   Anchorage, AK, to Milepost A 169
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$2,850

$
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$1,881

$3,840

$3,342

$2,494

$1,646

$3,621

$3,151

$2,351

$1,552$1,740

Print Advertising Sizes
Magazine Trim:  8”w x 10.5”h
Single page bleed size:  8.25” x 10.75”
Two-page spread bleed size:  16.25” x 10.75”

Two-page spread .......................16”w x 10.5”h
Full page ......................................8”w x 10.5”h
2/3 horizontal ..................................7” x 7.083”
2/3 vertical ....................................4.611” x 9.5”
1/2 horizontal ..................................7” x 4.667”
1/2 vertical ................................4.611” x 7.083”
1/3 square ................................4.611” x 4.667”
1/3 vertical ......................................2.22” x 9.5”
1/4 horizontal ....................................7” x 2.23”
1/6 vertical ..................................2.22” x 4.667”
1/6 horizontal .............................4.611” x 2.23”

Print File Formats

• 

 

We accept PDF, JPEG, TIFF, or EPS files.

• 

 

EPS files from PhotoShop, Illustrator, or Freehandmust be a 

 

high-resolution, CMYK EPS file with layers flattened and fonts 
converted to outlines or paths. Embed all fonts. Include a 1/8" 
bleed on all sides for full page items.

• 

 

All files must be CMYK or grayscale (files with spot, RGB, 

 

pantone, trumatch, or any other colors will be converted in-
house and final color is not guaranteed to match your proof.)

• 
 

PhotoShop files must be 300 dpi for photos
 

(150 line screen) 
 

and 1,200 dpi for line art, saved as EPS or TIFF files only. Images 
with clipping paths must be saved as EPS files (as a general 
rule, we do not enlarge an image more than 133% nor can we 
reduce an image more than 66%. Please be sure your artwork is 
within these specifications.)

•  Density of four-color images is 285%. Black shadow dot 
should not exceed 85%. Preview should be 8 bits/pixels; DCS 
should be OFF (single file only); encoding needs to be Binary.

•   High-resolution (300 dpi) PDF (X-1a) files are also accepted. 

Payment and Terms
• 

 
Non-profit pricing: 10% discount. 10x rate, this rate is non-
commissionable (only available to qualified non-profits).

• 
 

Agency discount: 15% commission to recognized advertising  
 

agencies of record.

•  Ad will bill at the end of the month previous to the issue for  

clients with preapproved credit accounts.

•  Most major credit cards accepted.

SPECIFICATIONS

©2017 JSchroder
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Alaska magazine Advertising Rates  (all rates shown are four-color, per insertion)

 1x 3x 6x 10x

Full page*  $5,700  $5,273  $4,988  $4,703

2/3 page  $4,389   4,060  3,840  3,621

1/2 page  3,819  3,533  3,342  3,151

1/3 page  2,850  2,636  2,494  2,351

1/6 page  1,881  1,740  1,646  1,552

* Premium placement: Covers: +10% (when available). Prices available upon request for inserts and BRC. 

Two-Page Spread*  $9,120  $8,436  $7,980  $7,524

Print Advertising Sizes:

Magazine Trim 8"w x 10.5"h

Bleed Size: 8.25 x 10.75

Full page 8"w x 10.5"h

2/3 horizontal 7" x 7.083"

2/3 vertical 4.611" x 9.5"

1/2 horizontal 7" x 4.667"

1/2 vertical 4.611" x 7.083"

1/3 square 4.611" x 4.667"

1/3 vertical 2.22" x 9.5"

 
 

NOTE: All full page-bleed dimensions include a 1/8" bleed  
for trim on all sides. For full page ads that bleed, please  

keep live copy 1/4" away from the trim edge.

Full page 8.25" x 10.75" 

2/3 horizontal 8.25" x 7.708" 

2/3 vertical 5.236" x 10.75" 

1/2 horizontal 8.25" x 5.292" 

 

Directory Advertising Sizes: 

Ad Size 

Triple (3/9 page V) 2.22"w x 9.5"h

Triple (3/9 page H) 7" x 3.055"

Double (2/9 page V) 2.22" x 6.278"

Double (2/9 page H) 4.611" x 3.055"

Standard (1/9 page) 2.22" x 3.055"

1/6 page $1,222 $1,132 $1,068 $1,008 

John Lunn
Publisher

907.313.9110
John.Lunn@Morris.com
alaskamagazine.com

Contact

1/4 page

D I S C O V E R  T H E  G R E A T  L A N D

XXXXXXXX   XX  |  XXXXXXXX   XX   |  XXXXXXXX   XX  |  XXXXXXXX   XX   |  XXXXXXXX   XX   |  XXXXXXXX   XX   |  X X X X X X X X   XX  |  X X X X X X X X   XX

December/January 2024      29     P H O T O G R A P H  C O U R T E S Y  S T A T E  O F  A L A S K A



M E C H A N I C A L
Print File Formats

• 

 

We accept PDF, JPEG, TIFF, or EPS files.

• 

 

EPS files from PhotoShop, Illustrator, or Freehandmust be a 

 

high-resolution, CMYK EPS file with layers flattened and fonts 
converted to outlines or paths. Embed all fonts. Include a 1/8" 
bleed on all sides for full page items.

• 

 

All files must be CMYK or grayscale (files with spot, RGB, 

 

pantone, trumatch, or any other colors will be converted in-
house and final color is not guaranteed to match your proof.)

• 
 

PhotoShop files must be 300 dpi for photos
 

(150 line screen) 
 

and 1,200 dpi for line art, saved as EPS or TIFF files only. Images 
with clipping paths must be saved as EPS files (as a general 
rule, we do not enlarge an image more than 133% nor can we 
reduce an image more than 66%. Please be sure your artwork is 
within these specifications.)

•  Density of four-color images is 285%. Black shadow dot 
should not exceed 85%. Preview should be 8 bits/pixels; DCS 
should be OFF (single file only); encoding needs to be Binary.

•   High-resolution (300 dpi) PDF (X-1a) files are also accepted. 

Payment and Terms
• 

 
Non-profit pricing: 10% discount. 10x rate, this rate is non-
commissionable (only available to qualified non-profits).

• 
 

Agency discount: 15% commission to recognized advertising  
 

agencies of record.

•  Ad will bill at the end of the month previous to the issue for  

clients with preapproved credit accounts.

•  Most major credit cards accepted.

SPECIFICATIONS

©2017 JSchroder
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Alaska magazine Advertising Rates  (all rates shown are four-color, per insertion)

 1x 3x 6x 10x

Full page*  $5,700  $5,273  $4,988  $4,703

2/3 page  $4,389   4,060  3,840  3,621

1/2 page  3,819  3,533  3,342  3,151

1/3 page  2,850  2,636  2,494  2,351

1/6 page  1,881  1,740  1,646  1,552

* Premium placement: Covers: +10% (when available). Prices available upon request for inserts and BRC. 

Two-Page Spread*  $9,120  $8,436  $7,980  $7,524

Print Advertising Sizes:

Magazine Trim 8"w x 10.5"h

Bleed Size: 8.25 x 10.75

Full page 8"w x 10.5"h

2/3 horizontal 7" x 7.083"

2/3 vertical 4.611" x 9.5"

1/2 horizontal 7" x 4.667"

1/2 vertical 4.611" x 7.083"

1/3 square 4.611" x 4.667"

1/3 vertical 2.22" x 9.5"

 
 

NOTE: All full page-bleed dimensions include a 1/8" bleed  

for trim on all sides. For full page ads that bleed, please  

keep live copy 1/4" away from the trim edge.

Full page 8.25" x 10.75" 

2/3 horizontal 8.25" x 7.708" 

2/3 vertical 5.236" x 10.75" 

1/2 horizontal 8.25" x 5.292" 

 

Directory Advertising Sizes: 

Ad Size 

Triple (3/9 page V) 2.22"w x 9.5"h

Triple (3/9 page H) 7" x 3.055"

Double (2/9 page V) 2.22" x 6.278"

Double (2/9 page H) 4.611" x 3.055"

Standard (1/9 page) 2.22" x 3.055"

Print File Formats
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We accept PDF, JPEG, TIFF, or EPS files.

• 

 

EPS files from PhotoShop, Illustrator, or Freehandmust be a 

 

high-resolution, CMYK EPS file with layers flattened and fonts 
converted to outlines or paths. Embed all fonts. Include a 1/8" 
bleed on all sides for full page items.

• 

 

All files must be CMYK or grayscale (files with spot, RGB, 

 

pantone, trumatch, or any other colors will be converted in-
house and final color is not guaranteed to match your proof.)

• 
 

PhotoShop files must be 300 dpi for photos
 

(150 line screen) 
 

and 1,200 dpi for line art, saved as EPS or TIFF files only. Images 
with clipping paths must be saved as EPS files (as a general 
rule, we do not enlarge an image more than 133% nor can we 
reduce an image more than 66%. Please be sure your artwork is 
within these specifications.)

•  Density of four-color images is 285%. Black shadow dot 
should not exceed 85%. Preview should be 8 bits/pixels; DCS 
should be OFF (single file only); encoding needs to be Binary.

•   High-resolution (300 dpi) PDF (X-1a) files are also accepted. 

Payment and Terms
• 

 
Non-profit pricing: 10% discount. 10x rate, this rate is non-
commissionable (only available to qualified non-profits).

• 
 

Agency discount: 15% commission to recognized advertising  
 

agencies of record.

•  Ad will bill at the end of the month previous to the issue for  

clients with preapproved credit accounts.

•  Most major credit cards accepted.

SPECIFICATIONS

©2017 JSchroder
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Alaska magazine Advertising Rates  (all rates shown are four-color, per insertion)

 1x 3x 6x 10x

Full page*  $5,700  $5,273  $4,988  $4,703

2/3 page  $4,389   4,060  3,840  3,621

1/2 page  3,819  3,533  3,342  3,151

1/3 page  2,850  2,636  2,494  2,351

1/6 page  1,881  1,740  1,646  1,552

* Premium placement: Covers: +10% (when available). Prices available upon request for inserts and BRC. 

Two-Page Spread*  $9,120  $8,436  $7,980  $7,524

Print Advertising Sizes:

Magazine Trim 8"w x 10.5"h

Bleed Size: 8.25 x 10.75

Full page 8"w x 10.5"h

2/3 horizontal 7" x 7.083"

2/3 vertical 4.611" x 9.5"

1/2 horizontal 7" x 4.667"

1/2 vertical 4.611" x 7.083"

1/3 square 4.611" x 4.667"

1/3 vertical 2.22" x 9.5"

 
 

NOTE: All full page-bleed dimensions include a 1/8" bleed  

for trim on all sides. For full page ads that bleed, please  

keep live copy 1/4" away from the trim edge.

Full page 8.25" x 10.75" 

2/3 horizontal 8.25" x 7.708" 

2/3 vertical 5.236" x 10.75" 

1/2 horizontal 8.25" x 5.292" 

 

Directory Advertising Sizes: 

Ad Size 

Triple (3/9 page V) 2.22"w x 9.5"h

Triple (3/9 page H) 7" x 3.055"

Double (2/9 page V) 2.22" x 6.278"

Double (2/9 page H) 4.611" x 3.055"

Standard (1/9 page) 2.22" x 3.055"

OBC4

1/6 vert
2.22 x 

4.667 in.

1/3 square
4.611 x 4.667 in.

1/2 horizontal
7 x 4.667 in.

OBC5

1/4 horizontal
7 x 2.23 in.

2/3 horizontal
7 x 7.083 in.

OBC6

1/6 horizontal
4.611 x 2.23 in.

1/3 vert
2.22 

x 9.5 in.

1/2 vertical
4.611 x 7.083 in.

OBC7

2/3 vertical
4.611 x 9.5 in.

Carving turns 7,000 feet 
below Mt. Vsevidof, Umnak’s 

signature volcano, the 
island’s highest point. SWELL 

TIMES

F R E E S U R F I N G 
A L A S K A

IN THE  
CRADLE  

OF STORMS

B Y  M I C H A E L  E N G E L H A R D

WHAT ATTRACTS US TO FARAWAY PLACES? What com-
pels us to load a car trunk, suitcase, or kayak, to once again 
brave marathon drives and convenience store fare, or airport 
queues before time warps of being crammed in with strangers 
like anchovies? It can be a friend’s recommendation. A tome by 
Pico Iyer or Paul Theroux. A name summoning wildlife, night-
life, culture, history, refuge, or recreation… In the age of YouTube 
and Instagram, the hook will likely be visual.

Full page: 8 x 10.5 inches  I  Bleed: 8.25 x 10.75 inchesPrint File Formats

Payment and Terms

• Most major credit cards accepted.



C A L E N D A R

February:  Photo Contest
Ad space closes ..............11/8
Ad materials due ..........11/22
In-home ........................... 12/19
Newsstand ..........................1/2

March:  Bucket List
Ad space closes ........... 12/13
Ad materials due .........12/28
In-home ............................. 1/24
Newsstand .........................2/6

2025 calendar included with newsstand copies

Every issue includes engaging stories and stunning photography.
P H O T O  T O U R S  E X P L A I N E D

PHOTO 
CONTEST
2022 winners  
showcase their talents

P L U S :  N AT U R E  U P  C L O S E
TIPS FOR  MACROPHOTOGRAPHY

CANNABIS 
INDUSTRY 
SUCCESS 
STORIES

G E A R :  F A T B I K E S  &  F L E E C E

IDITAROD
CHAMPS
Meet Dallas Seavey 
and other recent winners

WEAVES 
OF GRASS 

THE ART & UTILITY 
OF A COMMON PLANT

ALASKA 
AGRICULTURE

IN FOCUS

P L U S : R A M B L E S
THRU HIKING

GAINS TRACTION

S I T U K  S T E E L H E A D

ISLAND
IN THE 
MIST
A rare view  
of St. George

P L U S :  S P R I N G  B R E A K U P
HIGH DRAMA  WHEN THE ICE GOES OUT

HELL OR 
HIGH WATER
ADVANCED LESSONS 

ON THE HIGH SEAS

RESCUE!
A KAYAKER 

FIGHTS FOR HIS LIFE

MINING AT 
GARNET LEDGE

A FAMILY ENDEAVOR

A R C T I C  E V  R O A D  R A L L Y

QUIRKY SIGNS 
OF THE NORTH

HUMOR 
AHEAD

100 YEARS OF 
THE ALASKA 
RAILROAD
IN ART

PRIZED 
SOCKEYES
FISHING THE KLUTINA

SITKA’S 
VOLCANO
WILL MOUNT 
EDGECUMBE  
ERUPT AGAIN?

P L U S :  N I C K  J A N S
A PHOTOGRAPHIC JOURNEY OF THE HEART

HYDER
MEGA ADVENTURES  

IN A MINI TOWN

K A R E L I A N  B E A R  D O G S

NEVER A  
DULL DAY

SUBSTITUTE TEACHING 
IN RURAL VILLAGES

P L U S :  S P O R T S M A N
PTARMIGAN: FEATHERS & FREEDOM

OFF THE 
BEATEN
PATH
ALASKAN IRA EDWARDS 
RELEARNS HOW  
TO BE OUTDOORS

CABIN LIFE
OFF THE GRID 

IN MOOSE PASS

END OF  
THE TRAIL

LAEL MORGAN’S  
LEGACY

T H E  G I F T  O F  S A L M O N

ART WOLFE
FROM STUDENT 

TO MASTER 
PHOTOGRAPHER

MOOSE MAN
A BIOLOGIST’S LEGACY

FALCONRY  
IN FAIRBANKS

4 BEST  
PLACES  
TO SEE  
BEARS

Inside the 
great migration

ARCTIC 
CARIBOU

P L U S :  D I V I N G  F O R  “ C U K E S ”
SEA CUCUMBERS  FOR DINNER

T R A C K I N G  T R O U T

P L U S :  PA S T  P O LY C H R O M E
BIKING BEYOND  THE LANDSLIDE

NATIONAL 
PARKS IN 
ALASKA
How they came to be

8 REASONS  
TO VISIT THE 
KENAI MOUNTAINS-
TURNAGAIN ARM
HERITAGE AREA

PORTFOLIO
MICHAEL MELFORD

WILD THING
THE EVOLUTION OF AN 

OUTDOOR GIRL

N A T I V E  P O R T R A I T S

The state’s complex 
relationship  
with fossil fuels

PIPELINE 
DREAMS

TAKU GLACIER LODGE
ONE WOMAN’S EPIC  
ADVENTURES IN SOUTHEAST

11HISTORIC 
MOMENTS

M A R Y  S A T T L E R  P E L T O L A

FIRST 
WHALE

Young Inupiaq captains 
provide food for  

their community

TLINGIT  
TOTEM  
RAISING
A NIGHT  
TO REMEMBER

FISHING THE 
HOHOLITNA

A HIDDEN GEM

PORTFOLIO
FAIRBANKS PHOTOGRAPHER 

JAMES H. BARKER

P L U S :

M U S I C  F E S T I V A L S

d e s T i n a t i o n s
1 0  R E A S O N S  T O  V I S I T  A L A S K A

P L U S :  O N  T H E  E D G E
CARVING YOUR OWN  
SLICE OF WILDERNESS

THIS IS NOME
A YEAR-ROUND TRAVEL MECCA

PEACE PIZZA
A LEGENDARY SLICE 

IN UNALAKLEET

VALDEZ SILVERS
OCEAN-FRESH COHOS

HIGHLIGHT ANNUAL DERBY

April:  Life on the Water
Ad space closes .............. 1/17
Ad materials due ..............2/1
In-home ............................ 2/28
Newsstand .......................3/12

May:  Road  Trips
Ad space closes .............2/14
Ad materials due ..........2/29
In-home .............................3/27
Newsstand ........................ 4/9

June:  Off the Beaten Path
Ad space closes ............3/20
Ad materials due .............4/4
In-home ............................4/24
Newsstand .......................5/14

July / August:  Wildlife
Ad space closes .............4/17
Ad materials due .............5/2
In-home ............................5/29
Newsstand ........................6/11

September:  National Parks
Ad space closes .............6/12
Ad materials due .......... 6/27
In-home .............................7/24
Newsstand .........................8/6

October:  History
Ad space closes ..............7/18
Ad materials due .............8/2
In-home ............................8/28
Newsstand .......................9/10

November:  Native Culture
Ad space closes .............8/15
Ad materials due ..........8/30
In-home ............................ 9/25
Newsstand .......................10/8

December ’24 / January: ’25 
Travel Planner
Ad space closes .............9/12
Ad materials due ...........9/27
In-home .......................... 10/23
Newsstand ........................11/5

2 0 2 4

February ’25 Ad space closes .............9/12
Ad materials due .......... 9/27

In-home ........................... 12/18
Newsstand ..................... 12/31



D I G I T A L

Online Sponsored Content      $1,950
  Article is featured on the homepage 

 for one month
  Includes Facebook post promoting

 article to 370,000+ followers
  One eBlast to 20,000+ subscribers
  300x250 ad run-of-site for first

 month article is live

Social 
Media 371,000 Followers 13,600 Followers31,400 Followers

Leaderboard Package              $550
970x50 | 728x90 | 320x50 | 300x50
Includes: Homepage & Articles 
Appears: Desktop | Tablet | Mobile
Limited to 5 Advertisers
Static | Animated | Rich Media

Right Rail Package                         $350
300x250
Includes: Homepage & Articles
Appears: Desktop | Tablet | Mobile
Limited to 5 Advertisers
Static | Animated | Rich Media

Skyscraper Package                     $750
300x600 | 160x600
Includes: Homepage & Articles
Appears: Desktop | Tablet | Mobile
Limited to 5 Advertisers
Static | Animated | Rich Media

Stand-Alone eBlast                     $1,870
Design your own eBlast and messaging
Includes: Opt-In Alaska magazine  
eSubscribers. Re-engage unopened 
addresses with a second blast and 
message — $650 additional

Email  
subscribers 46,986

@alaskamagazine

Instagram post             $400
Facebook post             $650

John Lunn
Publisher

907.313.9110
John.Lunn@Morris.com
alaskamagazine.com

Contact


